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STEPHANIE 
HEALEY
A psychotherapist 
and sex educator, 
Stephanie 
wants the online 
generation to get 
access to fair, 
fun and correct 
information about 
real life sex.

TEGAN VINCENT-
COOKE
Young entrepreneur 
Tegan challenges 
the negative 
perceptions around 
being a person 
with a disability or 
anyone we perceive 
as “different”.

CHLOE BALL-
HOPKINS
Freelance journalist 
and archery 
champion Chloe 
challenges the 
fashion industry to 
make fun, comfy 
clothes for the 
UK’s 14 million 
consumers who 
have a disability.

DREW BENVIE
Leading social 
media practitioner 
Drew explores 
the impact social 
networks are having 
on our lives and 
how we can reboot 
our relationship  
with them.

DAVID 
O’MAHONEY
A former soldier 
turned wellness 
warrior, David will 
focus his talk on 
rethinking resilience.

MUNEERA 
PILGRIM
An international 
poet, cultural 
producer, writer 
and broadcaster, 
Muneera’s spoken 
word performance 
explores Bristol’s 
stories, sounds  
and soul.
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“One of the 
biggest bits 
of feedback 
from 2017 was 
the need for 
‘reflection’ 
and moments 
of quiet 
and pause. 
Hearing 

inspirational talks back to back is exciting but can 
be mind-blowing and a bit overwhelming. 

“People need time to work ideas through and connect 
with people off the back of shared interests so there’ll 
be big breaks in between sessions so that people can 
mingle, doodle or just take time out.”

The mostly volunteer-led team started getting the ball 
rolling about a year ahead of the event, which was last 
held in 2017, kicking off with brainstorm sessions to work 
on a theme.

Mel says the ‘Reflect. Rethink. Reboot.’ focus emerged 
from a collective desire to acknowledge the extraordinary 
era we are living in, and the need for pause, as well as 
positive action in the current climate of political, social, 
and environmental upheaval. 

Around six months into the planning process, 
applications opened and the TEDx team met with 
more than 100 people at speaker workshops, where 
participants could develop and nurture their ideas, before 
the final 15 were decided.

On putting together the ultimate series, Mel says 
finding a diverse range of people and perspectives is at 
the heart of the mission and, because of this, the team 
actively seeks out individuals who don’t have much 

– if any - public speaking experience and those from 
underrepresented backgrounds. 

A runaway highlight of the 2017 event was a talk by 
autism campaigner Nura Aabe, who has gone on to 
become a global ambassador, speaking at conferences 
around the world about autism and marginalised 
communities. She is also in the process of creating the 
very first learning centre for autism in Somalia, due to be 
open in 2022.

“We are always looking for the next Nura - the people 
who are so busy doing the brilliant thing they are doing, 
in whatever walk of life, that they may not even have 
considered being a TEDx speaker,” Mel tells Bristol24/7.

“The TED platform is all about ‘spreading ideas worth 
sharing’ - and quite often the best ideas and stories are 
hidden or don’t reach mainstream press. We actively seek 
those stories out.”

Passion, perspective and potential are key attributes 
the team looks for in a TEDx talker, but also people who 
are willing to work hard and embark on the three-month 
process of coaching, writing and editing the final talk.

Looking ahead to the event, Mel says: “People can 
attend as many or as few talks as they like as there will be 
plenty of other experiences and activities to soothe and 
captivate curious souls in the communal spaces. Bristol 
Old Vic is such a brilliant space for this.

“The TED.com platform is all about ideas exchange and 
collaboration, and Bristol is very good at both. We’ll try 
to bottle that and share it with our audience and with the 
wider world.”

• For further information about TEDx Bristol2019, 
visit: www.tedxbristol.com/
Tickets are available via: www.bit.ly/TEDxB19_TIX

Nura Aabe’s talk was one of the 
highlights of 2017

The event is put on by a 
mostly volunteer-led team

Mel Rodrigues says the TED 
platform is all about ‘spreading 
ideas worth sharing’ 

TEDx Bristol seeks to inspire
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AISHA THOMAS
An educator and 
campaigner, 
Aisha’s talk will 
focus on rethinking 
representation 
in education and 
beyond.

FI RADFORD
Septuagenarian 
and active member 
of Extinction 
Rebellion Fi will 
speak about 
rebooting what 
retirement 
means in the 
face of climate 
catastrophe.

LINDA GEDDES
A science journalist 
and author, Linda 
will encourage 
audiences 
to reflect on 
humanity’s pivotal 
relationship with 
light.

PAUL WISEALL
Entrepreneur and 
‘digital death’ 
expert Paul will 
focus on rebooting 
the way we 
deal with online 
immortality in an 
age of fake news 
and cyber fraud.

STEPHANIE 
CAMPBELL
An eye specialist 
and creative 
technologist, 
Stephanie will 
be reflecting 
on artificial 
intelligence and 
the future of 
healthcare.

NECIAH DORH
Scientist Neciah 
will talk about 
rethinking bacterial 
resistance to 
antibiotics, starting 
with urinary tract 
infections.

JASPER 
THOMPSON
The founder 
of charity Help 
Bristol’s Homeless, 
Jasper will be 
reflecting on 
practical ways to 
support homeless 
people.

RUPY AUJLA
GP Rupy asks why 
medical students 
get so little training 
in nutrition and 
explains why our 
plates are the key 
to wellbeing.

HOLLY STOPPIT
Drama therapist 
and real-life clown 
Holly explores 
the importance of 
play and curiosity 
to tackle mental 
health problems 
and isolation.

R
eflect. Rethink. Reboot. The theme for a ground-
breaking day of talks featuring the unsung heroes 
making a difference in society is apt for these 
turbulent times.

Coming to Bristol Old Vic on November 17, TEDx Bristol 
2019 promises to be as dynamic and inspiring as ever 
as it shines a light on those seeking to tackle some of 
the biggest challenges – many of which don’t reach the 
mainstream media.

Featuring a diverse panel of speakers, including 
educators and campaigners, clowns, climate rebels, 

One of Bristol’s most inspiring series is returning to Bristol. Ellie Pipe gets a sneak preview behind the scenes 

pioneers, scientists and sex educators, the event has been 
a year in the making and showcases stories from the city, 
told by the people who know them best.

“This year’s TEDx Bristol is all about how we can do 
our best work and live good lives during this moment 
of unprecedented upheaval,” says Mel Rodrigues, the 
event’s creative director.

“In our selection process, what emerged was the depth 
of dedication around this city to try to fix and solve some 
of the big challenges that have gone on the back-burner 
while the government and media obsess with Brexit.

‘This year’s TEDx Bristol is 
about doing our best work 
and living good lives’

‘The TED platform is all about 
‘spreading ideas worth sharing’ 
- and quite often the best ideas 
and stories are hidden or don’t 
reach mainstream press’  
– Mel Rodrigues

TEDx Bristol returns for the first time since 2017
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Clubs // Culture

Clear the Area
Georgia Marsh previews Boomtown’s inaugural Halloween hootenanny

www.bristol247.com/clubs

T
he hype for Boomtown 
Fair’s inaugural Area 404 
event, landing in Bristol 
this Hallloween, has been 

spectacular. Via word-of-mouth, 
50,000 Facebook event responses 
and a legion of dedicated fans, 
Boomtown’s inaugural voyage 
into city nightlife, Boomtown 
Halloween at Area 404, sold out 
in under 30 minutes. And that’s 
four separate events spanning two 
separate weekends at the start of 
November. Without a lineup or 
any details of what party-goers 
can expect come Halloween, 
that’s an impressive feat.

What we do know is that Area 
404 takes its namesake from the 
2019 edition of the festival’s techno 
and electronic district, assuming 
the place once held by Sector 
6. This reincarnation was led by 
seasoned headliners Carl Cox, Four 
Tet and Amelie Lens, and conceived 
as a “homage to the roots of 
rave culture” - an ethos that, we 
hope, will percolate the essence 
of the new venue’s dancefloor.

Area 404 is currently in 
hibernation at 126 Albert Road in 
St. Phillips – 1.4 miles from Temple 
Meads and just one mile from the 
city’s reigning superclub Motion, 

who will undoubtedly be their 
fiercest competition. The warehouse 
(formally the Trimite Powder 
Coatings building) houses the 
offices and production space for the 
festival (so this is where the behind-
the-scenes logistics and stage 
building takes place), but it’s recently 
received a live events licence. This 
stipulates that Area 404 can open 
its doors 24 nights a year, leaving 
the club’s fate fairly open-ended.

So, why Bristol? Boomtown 
devotees will know that every 
year some 58,000 attendees 
descend onto the idyllic Hampshire 
countryside to enjoy a muddy 
four days of drum and bass, 
dub and jungle, with additional 
strands of electronic and world 
music. The sounds that rumble 
through the city throughout the 
year blast through the festival’s 
soundsystems every summer. 

Bristol’s free-spirited warehouse 
rave scene seems right at the heart 
of the festival, established 11 years 
ago in memory of the free party 
scene that’s more or less been put to 
bed. Halloween seems the perfect 
time for this metempsychosis. A 
statement from Boomtown invites 
intrepid explorers into “the deserted 
industrial quadrant of Area 404: an 

overgrown, immersive dystopia 
filled with lost souls for a nighttime 
festival experience beyond the 
living world”. We can only imagine 
a feral-sounding “warren-like 
complex” with Boomtown’s 
signature cocktail of “interactive and 
immersive theatre” and “beautifully 
hand-crafted, intricate set designs” 
which has established it as a major 
player on the UK festival scene.

The lineup is being kept hush-
hush, but we’re expecting the crème 
de la crème. Acts like Chase & 
Status, My Nu Leng and Shy FX have 
long been festival favourites, but 
could these artists be outshone by 
Area 404’s high-octane production 
levels? Or would their star power 
only add to the visual feast? 

In the meantime, Boomtown 
promises a “melting pot of musical 
styles” made up of “a perfect 
spectrum of reggae, techno, house, 
DnB and disco” in the smaller rooms, 
supplemented by “high-energy live 
music” in Area 404’s main room. 

Halloween at Area 404 is 
undoubtedly the year’s most 
in-demand event. For Boomtown, 
delivering the spectacle could 
delineate an exciting new 
narrative in the story of Bristol’s 
after-dark entertainment.

Clubs

More top club nights this month

BEST OF THE REST

Grab your chance to dance at The Boxing Club by 
the (devil) horns. The St Phillips boxing gym rarely 
opens its doors to ravers, so get along for Mungos 
HiFi, Sir Spyro and more kings and queens of the 
jungle in a remarkable Bristol venue.

•October 26
www.facebook.com/highriseevents

THE BOXING CLUB

HighRise 
Halloween

The star-studded Wigflex brings its brash brand of 
party-starting to Bristol’s kinkiest club. See Lukas 
Wigflex et al in action alongside city slickers Dr 
Banana, Em Williams and Ellie Stokes.

•October 25
www.daretoclub.co.uk

DARE TO SWING

Wigflex x 
Restless Nights 
Take Over

Arguably the biggest name in alternative 
dance music, Four Tet tops the bill at Bugged 
Out!’s 25th birthday party. Across the line-
up, find leading ladies of the underground 
Eclair FiFi, Saoirse and Willow.

•October 25
www.bristolinmotion.com

MOTION

25 Years of 
Bugged Out! 
with Four Tet

Nothing says Bristol-born-and-bred like Simple 
Things. When night falls, the festival migrates to 
Lakota for non-stop, cutting-edge electronica all the 
way through to 7am.

•October 19
www.lakota.co.uk

LAKOTA

Simple Things 
Festival 2019 – 
Night

Slippery liquid goodness from the best in the 
business. Hybrid Minds (pictured) headline, with 
support from very special guest Alix Perez and local 
upstart Grey Code.

•October 18
www.lakota.co.uk

LAKOTA

Wide Eyes: 
Hybrid Minds

Boomtown Halloween sold out in under 30 minutes

SEPTEMBER  1 9 TH  ON  SAFFRON  RECORDS

NGAIO

Blackbird
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Are you racking your brain 
on how to out do last 
years office party? Are you 
completely bewildered by 
all the offers and deals 
around the town? 

For more information about the menus and pricing, 
contact us on info@theloosecannoncocktailbar.com

Look no further as 
we are the one stop 
shop for all your 
Christmas Party 
needs. With Drink 
Packages, Canapes 
Packages as well as 
Buffet Packages. 

Bristol24/7 is the place to discover what’s under the 
surface of Bristol. Our lively mix of news, culture, 
business, entertainment, opinion and lifestyle 
coverage appeals to people who are curious about 
their city, and keen to make the most of living there.   

From the big local news stories of the day to pop-ups, start-ups and exciting 
new artists Bristol24/7 gets there first. It’s free and easy-to-read, with great 
reporting and insightful writing, and can be accessed via print, website, 
newsletter and social media. That’s why most of Bristol’s population read 
Bristol24/7 content every month. 

In 2018 we launched Better Bristol, the beginning of a more collaborative 
approach to creating social and environmental impact. We are a community 
interest company, which means that we reinvest any revenue that Bristol24/7 
generates into supporting the local community and furthering our mission.

Bristol’s local 
experts...

Culture What's On News &  
Features

Food &  
Drink Living Business

Sport People Opinion
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www.bristol247.com
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come home

Massive
Attack



Bristol24/7 is currently the premier content 
provider for the area and the biggest independent 
magazine and website in the South West.

Website

Updated all day every day with 
breaking news, reviews, features and 
opinion pieces, our hugely successful 
website www.bristol247.com is the 
heart of everything we do. 
 
209,646 
unique users per month 
 
494,008 
page views per month 
 

Magazine

Distributed free to all parts of Bristol, the print edition 
is a monthly update of the best of the website, with 
recommendations for things to do in the month ahead. 
 
20,000 / 70,000 
distribution & readership

Social Media

Our social media 
presence is crucial to 
our influential role in 
the Bristol conversation. 
Hundreds of new people 
follow us on Facebook 
and Twitter every week.

 
180,000
total followers

Newsletter 

Subscribers get 
highlights of our 
content in their inboxes 
each morning. Each 
newsletter features 
seven stories from 
across the website, with 
sponsored newsletters 
and sponsored stories 
available to advertisers. 
 
14,500+ 
Subscribers 
 
29% 
open rate 
(industry average 3.7%) 
 

F R E E

I S S U E  6 0

S E P T E M B E R  2 0 1 9

www.bristol247.com

NEWS  /  FEATURES  /  OPINION  /  CULTURE  /  WHAT’S ON  /  FOOD & DRINK  /  BUSINESS  /  LIFESTYLE  /  LGBTQ+ /  SPORT

B R I N G I N G  B R I S T O L  T O G E T H E R

The Lion King returns to Bristol

the mane event

Four thriving 
channels...



Reaching most of Bristol’s
population every month

An ever growing 
readership...

Online
  209K+

Print
 70K+

Newsletter
14K+Social media

 180K+
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459K

Our readers 
 
Bristol24/7 is where 
well over half of Bristol’s 
people go to catch up 
with what’s happening in 
their city. They’re curious, 
adventurous and keen  
to make the most of their 
leisure time.

Social Media
Our highly engaging  
social media channels have 
a reach of over 2 million 
per month!

...and an ever 
growing 
following

Facebook 
42,000+ followers

Twitter  
106,000+ followers

Instagram  
32,000+ followers



Some of our  
annual publications

April
Festival Guide - 
local, national and 
international festivals

 

May
Eat/Drink24/7 - 
all food and drink 
businesses in Bristol 
area including 
restaurants, cafes, 
pubs, bars, markets, 
specialist shops  
and producers

July
Bristol Harbour 
Festival official 
programme

August
Bristol 
International 
Balloon Fiesta 
official programme

September
Student Guide - 
Bristol guide for all 
new university and 
college students 

October
Better Business 
- Celebrating and 
exploring Bristol’s 
vibrant business 
community

FESTIVAL GUIDE
2019

BROUGHT TO YOU BY THE 
EXPERTS ATBRISTOL24/7

SPONSORED BY

FREE | 2019

Bristol’s ONLY truly 
independent  food 
and drink guide

RESTAURANTS | PUBS | BARS | CAFES
STREET FOOD | POP-UPS & EVENTS 

TAKEAWAYS | SHOPS | OUT OF TOWN

Friday 19 to 
Sunday 21 July 
2019

WWW.BRISTOLHARBOURFESTIVAL.CO.UK £2

BRISTOL
HARBOUR

FESTIVAL

•PRICE: £2

OFFICIAL 
PROGRAMME 
2019
THURSDAY 8TH – SUNDAY 11TH AUGUST

CELEBRATING BRISTOL ICONS student guide
sponsored by

FREE

NIGHTLIFE  MUSIC  ART CULTURE  FOOD & DRINK  FASHION  SPORT  TRANSPORT  TRAVEL  HELP & ADVICE

2019/2020

BROUGHT TO YOU BY THE 
EXPERTS AT BRISTOL24/7

 w w w . b r i s t o l 2 4 7 . c o m

Your introduction to life in Bristol

2020CELEBRATING, SUPPORTING & BRINGING  
BRISTOL BUSINESSES TOGETHER

SECTOR SPOTLIGHTS   |   OPINION   |   NEWS   |   FEATURES   |   EVENT SPACE   |   INTERVIEWS

     The business of tackling climate change

| Nine brilliant Bristol 
entrepreneurs

| Building an 
inclusive economy

| Prime time for 
Bristol’s film and 

TV industry

SPONSORED BY

BETTER BU
SIN

ESS BRISTO
L |  2020



Ratecard & advert specifications

Magazine display advertising*
Full page £750

Half page £395

Quarter page £220

Prime position full pages £1,000 
(Inside front cover, outside back cover, page 3 and page 4) 

Website advertising*
Online sponsored feature £300

Leader banner ads £6 per 1000 impressions

MPU ads £6 per 1000 impressions

Super MPU £10 per 1000 impressions

Social media and newsletter*
Sponsored Facebook post £125

Sponsored tweet £25

Sponsored Instagram post £125

Sponsored Instagram story £250

Sponsored newsletter insert £125

Newsletter banner £125 per insertion  
4x newsletter banner £350

*VAT not included. 
Rates quoted apply to Bristol24/7, Student Guide and Festival Guide.

For a full page ad: width 270mm x height 350mm
All full page artwork must be supplied with bleed (5mm on all 4 sides). Artwork therefore 
MUST be supplied to us as: width 280mm x height 360mm.

Please keep all text 15mm away from the trimmed page edge.  
The live text area therefore is: width 240mm x height 322mm.

Half horizontal: 
w240mm x h145mm

Half vertical: 
w118mm x h296mm

Quarter: 
w118mm x h146mm

HALF 
VERTICAL

QUARTER 
PAGE

FULL PAGE

HALF 
HORIZONTAL

Please supply the artwork as a high resolution PDF or jpeg. If you intend supplying as a PDF 
please make sure all fonts are embedded, and that any images used are CMYK.

PAGE 
EDGE

LIVE 
TEXT 
AREA

BLEED 
AREA

Online:
Leader banner (pixels)  
Web: w728 x h90 
Mobile: w300 x h37

Super MPU: w300 x h600
MPU: w300 x h250

Newsletter Sponsorship 
banner: w600 x h186

MAXIMUM FILE SIZE 250K



Whatever your needs or budget, contact our team for expert  
advice on how we can best support your business.

E:  advertise@bristol247.com    

Adam Burrows: adam@bristol247.com   Ann Sheldon: ann@bristol247.com   Ruth Morris: ruth@bristol247.com   

Matt King: matt@bristol247.com   Amy Gardner: amy.gardner@bristol247.com

T: 0117 2309 247


