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BRINGING BRISTOL  
BUSINESSES TOGETHER

Better Business Magazine remains a central resource for 
professionals working within Bristol
The Better Business Publication connects and informs 

Bristol Businesses and encourages them to work more 

closely together. This 60-page guide contains in depth, 

well researched content, as well as opinion pieces from 

key individuals from across the city. 

Sector Spotlights 

- Fintech

- Engineering

- Legal Services

- Social enterprise

- Manufacturing and makers

- Gaming

 We love Bristol24/7 at Triodos 
because in an age of fake news 
and algorithm driven media we 
need our independant media 
organisations to be thriving   
Ed Grattan 
PR & Communications - Triodos
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Bristol is an exciting hotbed of talent and entrepreneurial spirit, with an 
economy that continues to flourish.

Yet, prosperity is not shared 
by all, and the gap between rich 
and poor in the city is widening.

The Better Bristol initiative and 
Better Business publication form a 
new, sustainable approach from the team at Bristol24/7 to attempt to 
engage and connect organisations, institutions and businesses, and 
find a collaborative way to deliver 
social and environmental impact.

The launch of Better 
Business saw more 
than 350 people 
convene with a shared 
goal of creating 
positive change. 
We want to help 
businesses who care 
find a way of making 
change together

At its simplest, it’s about getting 
some great people and great 
businesses who care and finding a 
way of making change together.

November 2018 saw the launch 
of the Better Business membership, an initiative to help companies in 
the city to thrive, whilst supporting 
social and environmental projects, 
and finding ways that the business 
community can collaborate to help 
address some of the city’s problems.

More than 350 people from 
businesses and organisations 
across the city gathered 
for the grand launch in the 
Colston Hall foyer. 

Ahead of the evening event, a 
meeting of the founding members 
was held on the Terrace Bar of 
Colston Hall, with representatives 
from more than 30 businesses 
discussing the priorities and 
possible outcomes of the Better 
Business membership.

Bristol24/7 Managing Director 
Ben Wright said: “Bristol is booming in so many ways, but there is so 
much disparity between one side of the city and the other… It’s easy to 
forget the other half of the city; the 

poverty, the lack of opportunities.
“We all have a responsibility to 

start thinking about how we can 
address these inequalities, how we 
can start being more sustainable 
as people and businesses, and 
all help make things a bit better. 
And I believe we can do that 
best when we work together.”

More than 40 founding 
members are already signed 
up to Better Business, to help 
businesses do better in Bristol.

The idea is to facilitate a way 
for companies to support each 
other; amplify stories; make 

‘Working together, 
we can make 
our city better 
for everyone’

The first Young Chefs cohort provided food, in conjunction with Square Food Foundation

Artists worked on a collaborative piece

More than 350 people gathered at the Colston Hall for the launch of Better Bristol
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connections; and make staff 
feel happier, rewarded and part 
of something good. And on top 
of that, to do lots to make things 
better for the rest of the city.

Successful projects by 
Bristol24/7 and key partners 
include the inaugural Young Chefs 
programme – in collaboration 
with the Square Food Foundation 
in Knowle West – which launched 
in 2017 and gave young people 
hands-on skills and training with 
top chefs, and culminated in a feast held at Paintworks Event Space.

This year, the project has grown 
with a group of young people 
not in education, employment or 
training (NEET) taking part in a 
12-week training programme. This 
incorporates two days a week in the Square Food kitchen and one day in work placements across the city.

At the end of the course, 
participants will have gained a 
BTech qualification in food and 

If you’d like some 
more information 
on Better Business 
membership, 
please get in touch 
with partnerships@
bristol247.com

With many thanks to UWE Bristol, Wapping Wharf, Resonance, Farmdrop, Jongor, Weston College, Box-E, Budvar, 
Matthew Clark, Bristol Beer Factory, Square Food Foundation, the young chefs and Colston Hall

hygiene, as well as valuable 
experience in professional kitchens.

Bristol24/7’s Talking LGBT+ 
Bristol – a Heritage Lottery-funded 
documentary, by Tusko Films, that 
shares the rich heritage of LGBT+ life in Bristol over the last century – was screened at Arnolfini, Watershed 
and during Bristol Pride 2018.

The Better Business network will 
help Bristol24/7 to fund impactful 
social and environmental projects 
and host events to bring businesses together under a shared goal of 
making our city better for everybody.

Benefits of membership include 
a local platform to tell the story of 
your business (you’ll find profiles 
on our founding members from p30 of this publication), opportunities 
to connect with other businesses, 
support from the network of 
members (such as preferential 
rates on products and services), 
association with all Better Bristol 
activity, lots of lovely treats for staff members and some great events. 

Food on the launch night was 
prepared by the first intake of  
Young Chefs, in collaboration with 
the Square Food Foundation.

Bristol is booming in so many ways, but there is so much disparity between one side of the city and the other

Before that, canapes were 
provided by Wapping Wharf 
restaurant Box-E, with welcome 
drinks provided by Bristol Beer 
Factory and Matthew Clark.

Entertainment began with a 
circus performer from Circomedia 
showing her dazzling silks skills in 
the Colston Hall foyer and ended 
with DJ Cheeba presenting a 
special Bristol audio-visual set.

Alongside Ben’s speech about 
Better Bristol and Better Business, 
speakers included Rosa Corbishley, head of development at Bristol 
Music Trust; Donna Thomas, 
investment manager at Resonance; Elsie Kinlock, head of media 
relations at UWE Bristol; Jess 
Prendergast of Onion Collective; 
Josie Adams of Farmdrop; and 
Barny Haughton of Square Food.

A collaborative artwork that was 
produced by artists Sledone, The 
Hass, Aimes and Tekart is being 
auctioned off, with 50 per cent of 
the proceeds of the sales going to 
the artists and 50 per cent used to 
support the Better Bristol initiative. 

Read more about Bristol24/7’s 
recent projects via www.
bristol247.com 

A circus performer from Circomedia wowed the crowd with her aerial silks skills

Better Business founding members gathered before the launch event

Canapes and curry were served 
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News that Channel 4 has chosen 

Bristol as the home for one 

of its new creative hubs met 

with widespread celebration 

across the city in October.

Hailed as a major coup for the 

region, the broadcaster’s decision 

is viewed, not only as a chance 

to attract new jobs and boost 

already-thriving sectors, but also 

as validation of the rebellious, 

independent spirit and innovative-

What makes business 
in Bristol unique?
Innovative, rebellious and fiercely independent – Better Business takes a look at 

the city’s strengths and the challenges posed by a fast-growing economy

thinking that Bristolians hold dear.

It is no secret that the gateway to 

the West Country is ever-growing in 

popularity. Figures released by the 

Office for National Statistics early 

in 2018 revealed that an average 

of 80 people a week are moving 

from London alone to Bristol.

This is taking its toll on housing, 

infrastructure and more, but it is 

also proof that Bristol is a thriving 

city that consistently punches 

above its weight – whether this 

be in aerospace, animation, 

arts or artificial intelligence. 

The challenge now is to 

channel this prosperity into an 

inclusive economy, an ambition 

that was a key element in the 

successful Channel 4 bid.

So, what are some of the unique 

qualities underpinning the city’s 

continuing success and how can 

these be harnessed to ensure 

there are opportunities for all?

Created in the wake of the 

2008 financial crash, the Bristol 

Pound is one example of the 

ability to think big and act local.

Still the largest alternative 

currency in the UK, and one 

of the biggest in Europe, the 

initiative aims to support the local 

economy in a sustainable way.

“Bristol is very good for this 

kind of project,” says managing 

director Diana Finch, who 

is now seeking to grow and 

develop the currency further.

“It has a proper ecosystem that’s 

small enough that people know 

each other, but big enough that we 

have a healthy mix of businesses 

that meet each others’ needs.”

Aardman, one of Bristol’s most 

globally successful companies, 

made headlines around the world 

with the recent announcement 
Silas Adekunle, Reach Robotics

Filwood Green Business Park is one of the Bristol hubs helping to foster an exciting, entrepreneurial environment N
at

h
al

ie
 S

ch
en

k

BETTER BUSINESS BRISTOL 2018/19 | 13

FEATURE

What makes business 
in Bristol unique?

that co-founders Peter Lord and 

David Sproxton are transferring the 

company into employee ownership.

The move is a deliberate bid 

to ensure the world-famous 

brand remains independent, 

securing its creative legacy.

This propensity to put people 

before profit is integral to the 

sense of pride in the city.

Marti Burgess is head of 

corporate SME (small and medium 

enterprises) for Bristol-based 

law firm Gregg Latchams and 

co-owner of Lakota nightclub.

“I think something that is quite 

unique is that people are committed 

to the city – it’s not just a city 

you go to for a job,” she says.

“There is a decent amount 

of big business and that means 

the knock-on effect is quite a 

fertile ground for SMEs. 

“It’s great that we have those big 

players because they need stuff and, 

in the main, buy locally. That means 

we have a healthy legal and tech 

sector. Once we have a bit of success 

in any sector, it’s like a domino effect.”

The likes of Engine Shed, Filwood 

Business Park, Bottle Yard Studios, 

Knowle West Media Centre, 

SetSquared and more help foster an 

exciting, collective entrepreneurial 

environment that is putting Bristol 

on the map, while also playing a 

lead role in promoting inclusion.

According to Bristol City Council, 

a significant majority of people 

in the city are now employed by 

SMEs, and both public and private 

sectors are keen to support this 

important section of the economy.

Wapping Wharf’s collective of 

independents continue to thrive 

since the completion of the shipping 

container complex on a once-

derelict plot on Bristol’s harbourside.

Reflecting on the ethos behind 

the development, Stuart Hatton, 

managing director of Umberslade, 

the company behind Wapping Wharf, 

says: “Right from the start, we 

knew we wanted to build a proper 

sense of community at Wapping 

Wharf and we’ve focused on 

independent businesses since these 

are where much of the creativity 

and innovation happen in Bristol.” 

Away from the city centre, high 

streets are the cornerstone of 

Bristol’s circular economy, creating 

and supporting vibrant, varied and 

interconnected neighbourhoods.

Abdul Malik, the owner of Pak 

Butchers, which has several 

stores across the city, does 

not believe he would have been 

afforded the same opportunities 

anywhere else in the country.

“The opportunities for new 

entrepreneurs are really good,” he 

says. “We have a thriving business 

Poku Osei, founder 

and CEO of 

Babbasa, a youth 

empowerment social 

enterprise, says 

there is still work 

to do to improve 

opportunities for all…

“Bristol’s thriving 

economy, with 

two world class 

universities, should 

equate to decent jobs 

and opportunities 

for aspiring young 

residents in the city. 

“The reality, 

unfortunately, does 

not mirror this logic. 

And the issue is 

particular stark from 

young residents 

from ethnic minority 

backgrounds.

“If I could test out 

a radical idea, it 

would have been 

to introduce some 

sort of a city charter 

or policy for all 

corporate entities 

that operates 

within the city to 

consider a verifiable 

positive action 

initiative for young 

residents in skills 

and employment. 

This would come 

with clear incentives, 

disincentives and 

accountability 

expectations. 

“After all Bristol 

always respond well 

to radical ideas.”

community that works together and 

shares ideas on many platforms. 

“The make-up of this city is 

unique. It means we are able to trade 

in new ways, using our diversity 

to the advantage of the economy. 

This is lacking in many cities across 

the globe and something I feel we 

don’t celebrate enough in Bristol.

“While it is growing and bustling, 

it still manages to retain its sense 

of individuality and I feel that is 

a box not many cities can tick.”

Reach Robotics is one of the city’s 

latest shining stars making its mark 

on the global economy, and has 

grown 124 per cent in the last year, 

Founder Silas Adekunle launched 

the business, along with two 

friends, whilst still in his third year 

of studying robotics at Bristol UWE 

and was named in Forbes’ 30 under 

30 list for European tech in 2018.

Sitting in the company’s 

expansive Stoke Gifford HQ, Silas 

reflects on the decision to keep 

the business in the city, rather 

than a more established tech hub, 

such as San Francisco: “It’s easy 

for me to say how great a place 

Bristol is because we choose to 

stay here,” he says. “We have two 

universities, so a lot of talent, and 

we have a really strong relationship 

with UWE. We work with schools 

to try to get more people into 

STEM and get them excited.

“That my journey into a career, 

so the whole ecosystem works.” He 

says challenges remain in accessing 

funding and attracting people with 

the right kind of experience, adding: 

“There is a fighting spirit here – I 

know a few companies that decided 

to stay in Bristol and that is because 

the grass is greener the more you 

water it, so I’m taking a long-term 

look at the ecosystem here.” 

Diana Finch, Bristol Pound
Marti Burgess, Gregg Latchams

Wapping Wharf’s collective of independents continue to thrive

Poku Osei
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Diversity in business makes 
sense: it’s proven to boost 
innovation, improve decision-
making, drive productivity 
and increase profitability.

Yet many companies see it as 
too high a hurdle, evidenced in the 
underrepresentation of women, 
black, Asian and minority ethnic 
(BAME) groups, disabled and 
people from low socio-economic 
backgrounds – a trend that 
increases at leadership levels.

While some positive steps have 
been made to improve workplace 
and boardroom diversity, structural inequality is deeply ingrained, 
particularly when it comes to race.

Racism, in the form of negative 
stereotyping and conscious 
and unconscious biases, was 
overwhelmingly identified as 
the most significant barrier 
to business development in a 
recent survey of BAME Bristol 
companies, conducted by the Black South West Network (BSWN).

Sado Jirde, director of BSWN, 
believes that while mainstream 
business leaders grasp the moral 
impetus for diversity, it continues to be viewed in a negative light rather 
than something to be valued.

“Improving representation on 
boards and in senior leadership 
roles is fundamentally important 
for business, for society, for 
everybody,” she argues. “It’s not 
just for visibility, it also enhances 
decision-making processes.  

“Everybody ends up winning, 
especially in the context of 

Diversity matters‘Improving representation on boards and in senior leadership is fundamentally important for business, for society, for everybody’

a globalised society, where 
having insight and access 
to diverse communities and 
understanding markets all add to 
your business. It’s a no-brainer.”

Research by not-for-profit 
organisation CIPD found that 
companies with the most ethnically diverse executive teams are 33 
per cent more likely to outperform 
their peers on profitability.

Bristol, as the UK’s most divided 
core city, has some catching up to 
do, but a determined collective is 
at the forefront of groundbreaking 
work to improve representation - 
and businesses have the chance 
to take a lead in driving change.

SetSquared, the Ministry of 
Defence and Bristol City Council 
are among employers in the city 
taking positive action, with a 
number of industry-led initiatives.

Kalpna Woolf, the brains 
behind Bristol’s 91 Ways project, 
which uses food to bridge gaps 
among communities, believes 
her pioneering organisation, 
BeOnBoard, will be a game-
changer in terms of social and 
economic impact in the city.

Focussing on the key areas 
of corporate, small and medium 
enterprises, tech, sport and 
education, Woolf is working in 
partnership with Business West 
to open doors for those groups 
currently underrepresented.

BeOnBoard also runs workshops 
and training for employees willing 
to step up to decision-making 
roles. Woolf says the two-pronged 

approach is already gaining national recognition as a model with 
potential to achieve real change.

Dr Zainab Khan, a senior 
fellow in law at UWE Bristol, 
founded the university’s Equity 
programme to help ensure BAME 
graduates get the jobs they 
deserve, and the Link networking 
event to connect students with 
prospective employers.

“We cannot have a ‘one size fits 
all’ approach,” she says, explaining 
that many factors – including 
structural racism, lack of role 
models and inadequate support 
– can prevent talented students 
achieving their career aspirations.

The wider business community 
has responded well to the initiative 
- the largest of its kind at any UK 
university, thanks to support and 
investment from UWE – and the Link networking events attract a strong 
turnout of companies seeking 
the next generation of talent.

For Khan, a key challenge is 
to encourage conversations 
about hiring processes. “Most 
people are very uncomfortable 
talking about race, so they just 
don’t do it, but it’s not an excuse 
to say that BAME people don’t 
apply for jobs,” she says.

Speaking on the need for positive action, Woolf adds: “It will finally 
allow people with leadership skills 
from every gender and ethnic 
background to break through 
the glass ceilings and add the 
undeniable value of diversity of 
thought to shaping our future.” 

Companies with 
the most ethnically 
diverse executive 

teams are 33% 
more likely to 
outperform 

their peers on 
profitability. 

* Source: Research by CIPD

INCLUSIVE 
teams make 

BETTER 
BUSINESS 
decisions up to 

87% 
of the time. 

* Source: 

Study by Forbes

Black graduates 
across the country 

are paid on average 

23% 
LESS 

than their white 
peers and are 

more than 

TWICE
as likely to be 

unemployed after 
leaving university. 

*Souce: Government’s 
labour market 

statistics 2016

Kalpna Woolf
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Sado Jirde

Zainab Khan

‘To truly have a positive impact on the environment, every organisation, business, community and citizen in Bristol needs to participate now and into the future’
City to Sea is working to prevent marine plastic pollution - one bottle at a time. Commercial director Rebecca Burgess considers the difference businesses can make

In 2007, the Bristol Green Capital 
Partnership was formed to tackle 
climate change in a model that’s 
admired globally. One year later, 
Bristol became the UK’s fi rst 
ever Cycling City, in 2015 it was 
European Green Capital and in 
2016, it was named one of the 
Rockefeller 100 Resilient Cities. 

Now Bristol has committed 
to be carbon neutral by 2030. 

After years of green awards 
and commitments, we might 
think our job is done. 

Why shouldn’t we pat ourselves 
on the back and look to other 
cities with smugness, knowing 
that we have this environmental 
revolution sorted?

After all, business in Bristol 
is booming. We’ve recently 
been named as the fastest 
nationally growing city in a 
report by Lloyds Bank.

By mid-2027, Bristol is 
projected to have a population 
of more than 500,000.

But what does this all mean 
for the environment?

Urban populations consume 

much more food, energy and durable goods than rural populations.
Energy consumption for 

electricity, transportation, cooking 
and heating is growing alongside 
the volume of car drivers, increasing pressure on Bristol’s already 
crowded and polluted roads.

Our job is clearly not done.
At City to Sea we believe 

in a simple mantra: local 
action, global difference. 

Our recent study found that 85 
per cent of people in the South West are worried about the impact of 
plastic pollution in the environment. 

We know people want to take 
action on environmental issues 
and through our campaigns, 
we’re able to engage them in 
simple, fun and positive ways.

There’s also brilliant innovative 
work taking place across Bristol, 
demonstrating we are still leading 
the way on many issues. 

To truly have a positive impact on the environment, every organisation, business, community and citizen 
across Bristol needs to participate 
now and into the future. 

Here are City to Sea’s top fi ve 
ways businesses can have an 
immediate impact:

1.  Refuse single-use. Phase out 
and replace single-use plastic 
cutlery, straws, cups and ‘to-go’ 
packaging. Only have reusable 
cups for events, encourage staff 
to carry a reusable bottle and 
provide access to drinking water. 

2.  Ask for help. Bristol has lots of 
amazing consultants to offer 
expert environmental advice 
on your business - helping 
you to minimise waste and 
become more sustainable. 

3.  Inspire others. As a business, 
you have the power to inspire 
your staff, who can continue 
this ripple outside of work. Host 
a ‘Lunch & Learn’ with City to 
Sea founder Natalie Fee, who’ll 
deliver an inspirational talk about 
plastic pollution and what you 
can do. Alternatively, why not 
get your staff out and about in 
the community? Bristol is lucky 
to have a comprehensive list 
of events that you can attend, 
often for free, to hear from other 
businesses taking action.

4.  Use your voice. Share your 
news directly with your 
customers through your 
communication channels. 
Share your businesses’ success 
stories and communicate your 
company’s wider environmental 
place in the world. It’s been 
shown that if you make public 
commitments to an action, you 
are far more likely to stick to it.

5.   Support Refi ll Bristol. The scheme 
makes it easy for people to ditch 
single-use water bottles in favour 
of a reusable bottle. We now have 
more than 14,000 Refi ll stations 
across the UK. Through the Refi ll 
app, we are able to connect 
thirsty people with businesses, 
water fountains and hubs, where 
they can refi ll for free, preventing 
plastic pollution at source. 

City to Sea is a non-
profit organisation, 
founded in Bristol 
by Natalie Fee in 
2015 that engages 
communities 
and works 
collaboratively 
with businesses to 
reverse the trend 
for disposable 
items, to safeguard 
seas for the future.

Get in touch if your 
business would 
like to support 
City to Sea and its 
campaigns. www.
citytosea.org.uk.

Rebecca Burgess

OPINION
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As an A-level student, Lara Lalemi 

was all too aware of the lack of 

role models in her chosen field of 

chemistry. Not letting this hold 

her back, she set out to be what 

she couldn’t see in the industry, 

instigating change from within.

Now working towards her 

chemistry PhD at the University 

of Bristol, Lara is passionate 

about making STEM (science, 

technology, engineering and maths) 

subjects accessible to all and 

improving diversity in the sector.

She is one of a number of women 

in Bristol breaking the mould and 

striving for success in what remains 

a very male dominated-field. 

LARA LALEMI
Chemistry PhD student at 

the University of Bristol

“One of the main challenges facing 

the STEM industry is the severe 

lack of BAME (black, Asian and 

minority ethnic) teachers and 

academics. If you are unable to 

see academics like yourself in 

roles that you would aspire to, it 

is less likely for you to believe it 

is an accessible career for you. 

“My advice is, if you are 

Women in STEM
Better Business speaks to nine professionals, who share their stories of challenges, 

triumphs and the advice they would give to those seeking to pursue a career in STEM

passionate about your subject, be 

what you fail to see in the industry. 

The only way to change the 

STEM community is to fearlessly 

pursue the positions you want.”

management
“Bristol has 

a lot of new 
emerging 
activity going 

on, which is 
making it a 
very fun and exciting place to be 

part of. We have plenty of ‘women 

in tech’ networking opportunities 

around the city and it’s got the buzz 

of a big city like London, but with 

more of a close community feel.

“I think we need to breakdown 

gender norms and stereotypes 

with children to encourage 

more girls to show an interest 

in careers in STEM.”

ANTONIA FORSTER 

Planetarium operator at We 

The Curious, science presenter 

and TEDx Bristol speaker

Inspired by role models such as 

BBC Natural History TV presenter 

Charlotte Uhlenbroek, Antonia 

trained in Zoology at the University 

of Bristol. But during her stint as 

a PhD student in a laboratory, 

she felt like the ‘odd one out’.

“Although I wasn’t the only 

woman, I was one of few; and 

the youngest, least experienced, 

and (to my knowledge) the only 

LGBTQ person. For me personally, 

being in that position makes 

me feel like there’s a lot of 

responsibility on my shoulders.

PROFESSOR CATHERINE HOBBS

Associate dean of research and 

enterprise, faculty of environment 

and technology, UWE Bristol

Only eight per cent of maths 

professors in the UK are female 

– Catherine is one of them.

“I loved mathematics, and 

STEM subjects more broadly, 

at school. Having a dad who 

was a maths teacher helped, as 

I didn’t perceive mathematics 

as an unattainable subject. 

“A main challenge is bringing 

sufficient well-qualified STEM 

graduates into the workforce 

- particularly in engineering. 

Bringing more women into STEM 

would help to address this.  

“My advice is: believe in yourself, 

but don’t feel you have to be a 

genius to succeed as an academic.  

Hard work and curiosity are 

important and being open to asking 

questions and to new ideas.”

BECKY MAUND
Software support engineer for 

ForgeRock, a company that 

specialises in digital identity 
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“The advice I would give is: 

if you’re not sure exactly what 

your dream job is, don’t worry. 

Until a few years ago, I didn’t 

even know this job existed.”

career lies a passion for 

protecting the environment.

“The sector in general faces 

serious challenges relating to 

Brexit. Many scientists I know 

have left the UK and gone to work 

in the EU or elsewhere already. 

“As a woman of colour in STEM, I 

have seen quite a few changes over 

the years since I started working 

in the late 90s. Initially, I was often 

one of the only women or non-

white faces, in the room during 

conferences. I felt I had to work 

extra hard to be taken seriously.

“My advice is study something 

you enjoy, but that has practical 

applications. Don’t be afraid to 

move and never say never.”

LAURA FOGG-ROGERS

Senior research fellow 

(science communication) and 

faculty business associate 

of engineering, design and 

mathematics at UWE Bristol

“Science and engineering are 

about solving problems which relate 

to how we live in the world. If they 

only relate to the experience of half 

the population, then they are not 

relevant to all, and they will produce 

solutions which do not suit all. 

“It’s a problem of sheer numbers - 

until there are more women working 

in STEM fields, then it won’t seem 

normal to have women around.”

DR LISA BRODIE
Head of the department 

of engineering design and 

mathematics at UWE Bristol

“I have always had a curiosity for 

how things are made. My earliest 

memory was wondering how they 

get the toothpaste inside the tube.

“Female engineers are still in the 

minority, but what has changed is 

our approach to this; we are working 

hard to change the perception of 

engineering, ‘lift the lid’ on what 

engineering really is and what 

you can do as an engineer.  

“To drive creativity and innovation, 

we need divergent thinkers. We 

should embrace all forms of 

diversity. Approximately 35 per 

cent of entrepreneurs are dyslexic 

and so without neurodiversity in 

the workplace, the world would 

be a very different place.

“The advice I would give is: be 

the best version of yourself, don’t 

change yourself to fit the role.”

ZOE BANKS GROSS

Community engagement manager 

at Knowle West Media Centre

At the root of Zoe’s varied 

RAV BUMBRA
Founder of Structur3dpeople, a tech 

recruiter and diversity specialist

Rav hung up her consultancy 

boots after a 20-year career 

in the tech industry to launch 

Structur3dpeople. She is 

passionate about improving 

diversity and gender representation 

in her chosen sector.

“We are seeing more exciting 

and dynamic startups making 

Bristol their home, having an 

impact on the city’s ability to 

incubate and accelerate new 

ideas from concept to reality.

“My advice would be: just go for it! 

There has never been a better time 

to be a woman in tech, there are so 

many opportunities and so much 

support available to help women 

succeed to the highest level.”

MONIKA RADCLYFFE 

Director of SETsquared Bristol

“SETsquared Bristol is proud 

to support 13 female founders 

in our cohort of 83 companies 

- this accounts for 15 per cent, 

which is the UK average of female 

representation in the tech sector. 

“However, it’s worth highlighting 

that five out of 13 of the founders 

have got PhDs in science and 

engineering - a much higher 

proportion than among male 

founders, highlighting the fact 

that women often feel they 

need to prove themselves.” 

*See www.bristol247.com for the 

full length version of this feature
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Wapping Wharf, a buzzing new 

harbourside neighbourhood 

right in the heart of Bristol, has 

quickly become a much-loved 

part of the city and is widely 

acknowledged as one of its 

most exciting new quarters. 

Reflecting the independent, 

creative spirit for which Bristol 

has become famous, this 

thriving dockside community 

has become a major attraction 

for locals and tourists alike. 

Wapping Wharf is well-known 

for its an incredible array of 

independent restaurants, cafes and 

shops, as well as CARGO, which 

houses many of these in converted 

shipping containers, giving the area 

Wapping Wharf
a real dockside character, but it’s 

also home to the 200 or so residents 

who live in the neighbourhood. 

And it won’t be long before 

this community expands, as over 

320 new apartments are in the 

pipeline with work underway on 

around 250 of these, many of 

which will be launched to market 

for sale in spring next year.  

A new pedestrian entrance to 

the neighbourhood will be created 

too, using the early 19th Century, 

Grade II listed Gaol Gate and 

Gaol wall structures, reflecting 

the rich heritage of the area. 

There’s also innovative new 

workspace in the pipeline, known 

as CARGO Work, which will use 

the shipping container concept 

to create unique offices within 

this vibrant community.  

Stuart Hatton, director at 

Umberslade, one of the developers 

behind Wapping Wharf, said: 

“We felt there was a real synergy 

between Bristol24/7’s Better Bristol 

campaign and our ethos at Wapping 

Wharf, as it’s really important to 

us that we’ve creating a place that 

makes a positive impact to the wider 

city. Wapping Wharf is an important 

part of the jigsaw in the regeneration 

of the harbourside area and we take 

that responsibility very seriously. 

“We are passionate about creating 

a real mix of types of high quality 

housing, from private rent to private 

sale to shared ownership and 

affordable homes, whilst supporting 

independent businesses who are 

the backbone of the economy, and 

bringing to life this historic part 

of the dockside for people across 

the city to come and enjoy.” 

Working with international 

infrastructure company Balfour 

Beatty, developers, Wapping 

Wharf Living, a joint venture 

between Umberslade and Muse 

Developments, is forging ahead 

with the £43 million construction 

works on phase two of Wapping 

Wharf after securing support 

from Homes England. 

Most of the 256 one, two and 

three-bedroom apartments will be 

offered for sale on the open market, 

with 93 being sold to Sovereign 

Housing for private rent and shared 

ownership housing. On top of this, 

an additional 81 affordable homes 

will be created as part of this new 

stage in the development. 

Prospective buyers can 

register their interest at 

wappingwharfliving.co.uk.

Jo
n 

C
ra
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Better Business brings local businesses together to develop social impact projects within 

Bristol and to encourage these businesses to work more closely together. 

MEMBERSHIP
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 We joined the Better Business network to 
connect with other organisations and individuals 

across the city who care about Bristol, and who 
care about making it a better place to be   

Andy - Colston Hall
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CONTACT

Whatever your needs or size of your budget, get in touch with one of our team so they 

can advise how to best deliver the most effective promotion for your business.

Adam Burrows: adam@bristol247.com

Ruth Morris: ruth@bristol247.com 

Ann Sheldon: ann@bristol247.com   

Amy Gardner: amy@bristol247.com

T: 0117 2309 247


